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NEW ‘Nickelodeon ROOMS’ FURNITURE COLLECTION debuts
First-Ever Nickelodeon Collection by Lea Serves Parents’ Needs and Engages Kids’ Sense of Ownership, Expression and Creativity

HIGH POINT, NC, October 2009 - Lea Furniture will introduce three new age-related youth furniture product lines during the High Point Furniture Market this October. Called Nickelodeon Rooms, the new collection was developed in cooperation with Nickelodeon/Viacom Consumer Products (NVCP) and will feature beloved and popular characters from shows including Dora the Explorer, Go, Diego, Go!, SpongeBob SquarePants, as well featuring graphics based on the network’s signature SLIME!. 

In addition to reflecting and conveying the ‘kids first’ essence of Nickelodeon, qualitative and quantitative research was conducted to ensure the design of the Nickelodeon Rooms collection is responsive to parenting, kids, technological and lifestyle trends--thereby meeting both current and future consumer needs and expectations. 

Some of the resources utilized in the creation of the collection involved research into child development and an interview with Sharon Mims, director of the University of North Carolina - Greensboro (UNCG) Child Care Development Program. Mims’ background in early childhood development provided perspective on creating experiential living spaces and elements of functionality to inspire creativity and self-reliance in kids’ rooms. Her ideas are further supported by literature available at www.NAEYC.org. 
Parents will find that the Nickelodeon Rooms furniture supports creativity, independent play and customization, which are all part of kids’ development. The collection addresses these elements in six ways:
· Multi-dimensional, open-ended materials and functionality 

These elements offer directionality without dictating use. For instance, rather than looking like or being exactly an actual item, the furniture provides a hint of something that can become whatever the child is most interested in at the moment - a loft bed that could be used in play to simulate a cave, playhouse or fort - glow in the dark panels and knobs that add a feeling of adventure to the night - a play desk with built-in storage for arts and crafts offering opportunities for creativity and self expression. 
-more-
· Furnishings that form environments and encourage different kinds of play

The new collection makes kids’ choices obvious and dimensional. For instance, built-in shelves and cubbies support art and music while imaginative configurations and seating options provide comfort areas for reading and playing quietly. At the same time, these spaces can be converted for more active play or play with friends. Nickelodeon Rooms will offer several accent chairs and chests as well as an adjustable play table that can become a gaming table later on in the child’s development.

The relationship between Nickelodeon Rooms furnishings and the space fosters and supports creativity. The functionality of the items and the creative space itself help invite people to share in the play around them. It will also encourage choice and discipline. For instance, stow-away storage options that are visible and engaging may be labeled by the child or modified with see-through bin accents for materials, games, instruments and projects that create options for play with friends.  
· Scalable when size matters

The scope and size of the children’s comfort zones and their response to space factors in here. For instance, kids make their environments more comfortable by setting their own boundaries and creating their own personal ceilings. They make smaller spaces within their room environments by crawling under sheets, making tents and establishing forts that allow them to play in spaces where they feel more in control. The Nickelodeon Rooms collection translates this need into a variety of stow-away staircase beds with tents, lofts and suites that all create smaller spaces for kids, tweens and teens to retreat, play, study and sleep. 
· Personal ownership

Keeping collections of personal treasures, awards and achievements visible allows kids to develop and express themselves. Lots of shelves, changeable picture frames, white boards, memory boards or framing elements for artwork allow kids to personalize their territories and express their own identities within their space and in acceptable ways. It empowers them and engages them in maintaining their space. The use of interchangeable panels and room configurations, cork boards and cubbies is very much a part of the Nickelodeon Rooms concept.
· Encouraging independence and independent play

Making storage own-able at appropriate age levels adds to personal engagement and responsibility. For smaller children, taping pictures to toy boxes will allow kids to find what they seek without asking. It also encourages them to put things back without being asked. The Nickelodeon Rooms collection provides storage that is easily labeled and adjustable, so that it can be at the right height and weight for kids at various ages to handle.
· Play time is OK time

Parents can foster creativity by allowing for large blocks of uninterrupted time during which kids are encouraged to play in their rooms. The Nickelodeon Rooms collection supports this play time with furniture concepts that are entertaining. Nickelodeon-inspired Rooms furnishings support in-room play as kids, surrounded by characters and concepts they know, are encouraged to discover what they want to do versus what “you have to do.”
Another benefit is the collection’s support of comfort with being alone as well as in a group. Between family, school, planned activities and television, kids today are unused to being alone. They need more downtime and private time and may be somewhat starved for the recuperative benefit of being alone. Worse yet, they are often stressed by not having it.
-more-

About UNCG - Department of Human Development and Family Studies & NAEYC
Human Development is the study of the development of individuals and families throughout the life span, seeking to improve their well-being through the creation, use, and dissemination of knowledge. Work in this area includes careers in child, adolescent, adult, aging and family care services; business and community services for families; teaching at the preschool level; and in cooperative extension and state agencies. Programs concentrate on early care and education, child and adolescent development, and family studies. 
The National Association for the Education of Young Children (NAEYC) is dedicated to improving the well-being of all children with particular focus on the quality of education and development services for all children from birth through age eight.
About Lea

Lea is the leading producer of youth bedroom furniture, and also makes second bedroom furniture in a wide variety of styles and finishes, at moderate prices. Lea is a La-Z-Boy Incorporated company. 

About La-Z-Boy Incorporated

La-Z-Boy Incorporated is one of the world’s leading residential furniture producers, marketing furniture for every room of the home. The La-Z-Boy Upholstery Group companies are Bauhaus, England and La-Z-Boy. The La-Z-Boy Casegoods Group companies are American Drew/Lea, Hammary and Kincaid.

The corporation’s proprietary distribution network is dedicated exclusively to selling La-Z-Boy Incorporated products and brands, and includes 317 stand-alone La-Z-Boy Furniture Galleries® stores and 475 ComfortStudios®, in addition to in-store gallery programs at the company’s Kincaid, England and Lea operating units. According to industry trade publication In Furniture, the La-Z-Boy Furniture Galleries retail network is North America’s largest single-brand furniture retailer. Additional information is available at http://www.la-z-boy.com/
About Nickelodeon & Viacom Consumer Products

Nickelodeon & Viacom Consumer Products manages the world's third largest licensing business, representing leading properties such as SpongeBob SquarePants and Dora the Explorer, and managing merchandising for Nick Jr., Nickelodeon, Comedy Central, MTVN International, and Spike TV.

Nickelodeon, now in its 30th anniversary year, is the number-one entertainment brand for kids. It has built a diverse, global business by putting kids first in everything it does. The company includes television programming and production in the United States and around the world, plus consumer products, online, recreation, books, magazines and feature films. Nickelodeon’s U.S. television network is seen in more than 99 million households and has been the number-one-rated basic cable network for more than 15 consecutive years. Nickelodeon and all related titles, characters and logos are trademarks of Viacom Inc. (NYSE: VIA, VIA.B). 
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